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15™ ANNIVERSARY
GOLF TOURNAMENT

Thursday, November 20, 2025
Omni Tucson National Resort - Catalina Course
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INFORMATION

TIME: 8:30am Shotgun Start TEE UP TO MAKE
FORMAT: Four-Person Scramble A DIFFERENCE

All four players will hit a tee shot. The best tee shot will be
selected. All players will hit from the selected shot. Play will Thank you for making this tournament a success

continue in this manner until the ball is holed. ! . .
and for helping underserved kids thrive.
TEE BOX: White tee markers for men | Red tee markers for ladies

CONTEST HOLES Hole 2: Longest Drive | Winners receive a gift card.
& PRIZES:

MULLIGAN CARDS

Hole 4: Hole-in-One and Automatic Birdie

Hole-in-One winner receives Bushnell® Golf Tour V5 Limit Two Cards Per Player, $10 Each
Rangefinder & Wingman GPS Speaker Package. Use of a mulligan gives you permission to take
Automatic Birdie - $20 per player. Land on the green (and another stroke without counting the previous stroke
doesn’t roll off), automatic birdie (no putt required). . ) )

against your score. If your first stroke is played poorly,
Hole 7: Hole-in-One then you can redo your shot without penalty.
Winner receives $15,000 cash. 197 yards (men);
182+ yards (women) $

25 PACKAGE

Hole 12: Hole-in-One and Closest-to-the-Pin Limit One Per Player

Hole-in-One winner receives Omaha Steaks for a year.

. . . Includes 2 mulligan cards and 3 raffle tickets for the Chance Auction.
Closest-to-the-Pin winners receive a gift card.

Drop your tickets into the prize box(es) at registration to enter.

Hole 17: Hole-in-One
Winner receives a $500 Mastercard gift card.
RAFFLES

Raffle #1: 19th Hole Raffle — $25 Each

*Hole-in-One Rules for Holes 4, 12, and 17 must be a minimum of 135 yards. ) i ) ) ) )
ltems will be sold on a first-come, first-served basis while supplies last.

¥ ¥ ¥ kR ¥ ¥k ¥ ¥ ok ¥ ¥ ¥ Raffle #2: 50/50 Raffle — Three for $10
Tickets will be sold before and during the tournament and drawn during
the buffet luncheon.

RULES

USGA rules govern all play except when modified by local rules. SOUTH OF TUCSON BUFFET (Post-Golf Lunch)

The “Embedded Ball Rule” is in effect in grass areas only. Tortilla chips with house-made salsa, Mexican field greens, chipotle ranch

dressing, fruit pico de gallo, Mexican rice, chicken and carne asada fajitas,
onions and peppers, cheddar cheese, pico de gallo, sour cream, ice tea, and
LATERAL WATER HAZARDS: Red stakes and/or red lines define the margins. churros for dessert.

In the absence of such, the water’s edge shall define the margin of the hazard.

BALL DROPS: As an additional option, a ball drop is provided on Holes 4 and 18. AV\/ARDS PRESENTAT|ON

A Watermark for Kids board member will present the winner of the 2025

15th Anniversary Classic Golf Tournament, hole contest winners, and raffle
OUT OF BOUNDS: Defined by nearest inside point of white stakes (Rule 27). prize winners.

WATER HAZARDS: Yellow stakes and/or red lines define the margins.

GROUND UNDER REPAIR: Defined by white lines.




SPECIAL THANK YOU TO
OUR SPONSORS AND DONORS

TOURNAMENT
SRENSORS

PLATINUM
SEENSORS

GOLE
SERONSORS

Slueleam.

RESTORATION. CONSTRUCTION. ROOFING.

\ YARDI

- SUPPLY.

WATERMARK

RETIREMENT COMMUNITIES®

aPlaceforMom.

JacksonlLewis

SQUIRES

PATTON BOGGS

SILVER SPONSORS
AdCellerant

Basware

Catalyst Senior Living Solutions
Direct Supply

Ecolab

FullCount

Keppel

Marsh

OnShift

PalCare

SafelyYou

Saliba's Extended Care Pharmacy
Sherwin-Williams

Silverstone Senior Living

RAFFLE SPONSORS
Carpet One Floor & Home
Imagine Technology Group LLC

GIFT SPONSOR
HealthPRO Heritage

19th HOLE SPONSOR
Integrated Axis

RECEPTION SPONSORS
HSL Properties
LifeLoop

REFRESHMENT SPONSORS
CentiMark — refreshments
JRC — snacks

REGISTRATION
TABLE SPONSOR
Keppel

HOLE-IN-ONE AND
CONTEST SPONSORS
Compass Associates
Hireology (x2)

HOLE SPONSORS
Amazon Business

Celly Senior Living
Charter School Property Solutions
Data Axle

DiningRD

Indevco Construction
Keppel

Provista

Seer Interactive

Thrive Elevator Advisors

DONORS

Adaptive Rehab Remodeling
Bell PR & Marketing

Laura Bishop Communications
Take On Communications
Watson Circle

PRINT SPONSOR
Prisma Tucson




MAKING A POSITIVE IMPACT
ON YOUNG LIVES  + ¥ % + ¥ %

Cora

12-year-old Cora is determined to excel in parafencing.
With support from Watermark for Kids and The
Fountains at La Cholla, she received funding for training,
equipment, and travel to competitions. She has already
won the Parafencing North American Cup and is now
setting her sights on representing Team USA at the
2028 Paralympics in Los Angeles.

‘A few years ago was when things started to get
worse and | couldn’t do standing sports anymore.

| thought | wouldn’t be able to do any sports but then
| found fencing and it really encouraged me to work
harder.” — Cora
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Kaylee

Six-year-old Kaylee faced major challenges after battling
Guillain-Barré syndrome. To ensure Kaylee’s safe return
home, Watermark for Kids provided essential home
modifications, including a wheelchair ramp, bathroom
adaptations, and other accessibility improvements,
restoring her independence and comfort.

“We are so grateful for everything Watermark for
Kids has done to help Kaylee. You've made her life
easier, happier, and more fun. These changes gave
her the freedom to come home safely and

keep moving forward.” — Kaylee’s mom
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BRINGING HOPE HOME:

THE HACIENDA AT GEORGETOWN™ AND WATERMARK FOR KIDS
PARTNER WITH HOPE HOUSE

In October 2025, The Hacienda at Georgetown and Watermark for Kids proudly
partnered with Hope House, a nonprofit in Liberty Hill, Texas, that provides lifelong,
family-style residential care for children and adults with profound intellectual and
developmental disabilities.

Since 1966, Hope House (formerly Casa Esperanza) has been a place where love
and care come first. Their mission is simple yet extraordinary — to offer safe, nurturing
homes where residents live with dignity, receive individualized therapy, and thrive

in a true family setting. Today, Hope House operates five homes and serves 47
residents, with many more waiting for a place to call home.

This year, Watermark for Kids and The Hacienda at Georgetown awarded Hope House
a $10,000 grant to enhance communication and enrichment for residents. With these
funds, Hope House is equipping non-verbal residents with iPads — opening doors to
self-expression, connection, and creativity. The grant also supports therapeutic and
recreational programs that make every day more engaging and joyful.

But the partnership didn’t stop at a donation. Associates and residents from The
Hacienda at Georgetown joined the Hope House community for a joyful drum circle,
filling the homes with rhythm, laughter, and connection. It was a powerful reminder of
what can happen when communities come together — not only to give, but to share
moments that matter.

Hope House and Watermark for Kids share a common vision: every individual,
regardless of ability, deserves the chance to live their best life. Together, we're
helping make that possible — one child, one day, and one joyful beat at a time.

Scan the QR code to discover the real-world
impact of Watermark for Kids by reading more

stories spotlighting some of the thousands of
children we've been able to help so far.




ABOUT WATERMARK FOR KIDS

Watermark for Kids is a nonprofit organization committed to empowering
underserved kids and reducing barriers so all kids can thrive. We're
driven by the fundamental belief that all children have innate greatness
and deserve equitable opportunities regardless of race, ethnicity, gender,
socioeconomic status, disability, sexual orientation, or religious affiliations.

We help kids ages 6—22 access life-enhancing
opportunities so they can explore their passions and s
make a positive difference in the world. Kids submit E .
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applications describing their vision, and with your

P

generous contributions, Watermark for Kids provides B
the financial support to bring as many of these life-

—
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changing opportunities into reality.

Watermark for Kids is a Section 5071(c)(3) nonprofit organization
recognized by the State of Arizona and the Internal Revenue Service.
Your donations are tax deductible to the fullest extent allowed by law.

Contact Executive Director Rachel McCoy at 520-392-7722
or info@watermarkforkids.org to learn more.
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THAN K Thank you for your generosity and
YO U support of Watermark for Kids!
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2020 West Rudasill Road « Tucson, Arizona 85704
520-392-7722 . watermarkforkids.org
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